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GARDENANDGUN.COM OVERVIEW

The Garden & Gun website is a convenient and

resourceful destination for the G&G reader who is . b | .

searching for authentic stories from the magazine and Two for the Road: A s
Son’s Eulogy for his

beyond, plus: products, events, and news from G&G.

24 million+

AVERAGE PAGE VIEWS/MONTH

Wl N Al (54 Dl P

GARDENAGUN S
S55.000 + e e | ﬂ ﬁ !
AVERAGE VISITS/MONTH :
600.000+
UNIQUE VISITORS/MONTH 7
2.8 SRt -
PAGE VIEWS/VISIT "

T —

A —————

Source: Alliance for Audited Media, May 2019. Social Media as of July 2019. Demographics from Google Analytics YTD, January-May 2019. GARDEN&GUN 2020 DIGITAL MEDIA KIT 2



facebook

About  Posts Evemls Groups  Phol

o Garden & Gun Magazine
A

A Lexington couple tap a colebeated desigrer to
create their draam garden—and his.

Taming a Wild Kentucky Landscape
Q0 705
[ Comment

oY Like f
° Garden & Gun Magazine
Thursciay ot 10:03 AM - @

AMtention, barbecue lavers: Our August/September
@ |

and th new guard of haki
up tradition. So whether you're a fan of whele hog,
smoked chicken, beef briskst, or all of the. .

Tweets & replies

Garden & Gun @ enandgun - G
How an artist revived an antebellum

@state in the heart of rural Georgla: owly)

Garden & Gun & Sgardenandgun - &
Step inside Drayton Hall, an eighteenth-

century estate and historic site in South

stick,
er persanal

@ gardenandgun &
Crarieston, South Carsi

B Liked vy bridaihouseoicharieston and 6,191
others

gardenandgun Aug H. To give the
Seuth's favorite frui the servis, we'll post

A Q o &

Garden & Gun
BBk monthly vigwers

S 'ood, Iravel, music, art, style,

gardenandgun.coem

Overview Community

Latest Pins

SOCIAL MEDIA

Engage with G&G’s dynamic social media audience
to connect your brand in a targeted, impactful way.

425,000+

FACEBOOK

353,000+

INSTAGRAM

119,000+

TWITTER

49,000+

979,000+

TOTAL SOCIAL AUDIENCE

Source: Alliance for Audited Media, May 2019. Social Media as of July 2019.
Demographics from Google Analytics YTD, January-May 2019.
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DIGITAL

AUDIENC

A rapidly growing community of followers
look to Garden & Gun for the magic of the
South—whether their passion is the sporting
culture, protecting the land, gardening, travel,
the arts, or food and drink. Garden & Gun is
relevant no matter their age.

VISITOR DEMOGRAPHICS
AGE
18-24 : [l 2%
25-34 11%
st I ('
45-54
e I
65+

I, -
I .

Source: Alliance for Audited Media, May 2019. Social Media as of July 2019.
Demographics from Google Analytics YTD, January-May 2019.
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Smashed Szechu:
Cucumber Salad

GARDENALLN

anrs 4 cuvrun
Game-Changing Beach Gear

CARDEMN LN

A Turkey Hunter's
Paradise

The South’s Best
Wine Bars

GARDENANDGUN.COM

PPORTUNITIES

STANDARD ADVERTISING OPPORTUNITIES

AD UNITS

DESKTOP
970x250 px, 300x600 px,
and 300x250 px

TABLET
728%x90 px and
300x250 px

MOBILE
300x250 px and
320x50 px

TOPIC CHANNELS
Food & Drink

Home & Garden
Arts & Culture
Travel

Music

Sporting

RUN OF SITE

Position your brand within
a qualified and highly
targeted environment.

TOPIC CHANNEL
ROTATION

Rotation on specific
content pages that aligns
with a topic relevant to
your brand.

HOME PAGE
TAKE-OVER

Exclusive ownership of
all ad positions on home
page for one week.
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GARDENANDGUN.COM

OPPORITUNITIES

PREMIUM ADVERTISING OPPORTUNITIES

AD UNITS

DESKTOP
970x400 px, 300x1050 px,
and 336x280 px

TABLET
336x280 px and
320x100 px

MOBILE
336x280 px and
320x100 px

TOPIC CHANNELS
Food & Drink

Home & Garden
Arts & Culture
Travel

Music

Sporting

RUN OF SITE

Position your brand within
a qualified and highly
targeted environment.

TOPIC CHANNEL
ROTATION

Rotation on specific
content pages that aligns
with a topic relevant to
your brand.

HOME PAGE
TAKE-OVER

Exclusive ownership of
all ad positions on home
page for one week.

|

GARDENAAN

A Turkey Hunter's
Paradise

. 2 0f Manstor
. A Turkey Hinter's Paradie
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NEWSLEET TER

Iull\nllh
th SPONSORED EDITION

ARDENA TALK OF THE SOUTH
SEIES Talkofthe Written by G&G editors, weekly Talk of the South newsletters are
=i Foiots e Hiers i W' cspdideid a Tewani v i e S th opt-in extensions of the magazine, featuring varying original content
PE— ﬁ;i:,hf,v:'ﬁf:‘:::w s with a fresh perspective on Southern topics.
b g
AROUND THE SOUTH

STANDARD AD
1 1 OJOOO + = 300x250 px supplied ad with link

) to preferred URL
OPT-IN SUBSCRIBERS . $6,000 net

At Home in the Carolinas o/ ENHANCED AD
GRS, . R 25 /0 = Native sponsorship of one section
of the newsletter
OPEN RATE » 300x250 px supplied ad with link to
preferred URL
= 90-120 words of copy written by G&G to
1 OO /0 support the advertiser’s current campaign
(advertiser to supply copy points)
SOV OF AN INDIVIDUAL » $7.600 net
NEWSLETTER

Secye LWl

Remembering a President

Bush was America’

SPONSORED EDITION
= G&G editors create a custom newsletter
with the story dedicated to the advertiser
and its current campaign (advertiser to
supply brand messaging and copy points)
: = 300x250 px supplied ad with link to
S T . preferred URL

FROM DUR SPONSOR sCaonL oo e

KEAD THE STORY SEE THEIR PICES

An OM-Florida Getaway = Advertiser links and images included
b throughout narrative
= $10,000 net

Bush's hiographer {and a G&G cantributor), Meacham knows well the stoey of
oo Bush, born isho a fumily with deep New England mots, became & son of

GARDEN&GUN 2020 DIGITAL MEDIA KIT
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NEWSLETTER

ENHANGED AD

THE SKILLET

Written by G&G editors, The Skillet is a biweekly newsletter
dedicated to all things Southern food and drink, from seasonall
ingredients and restaurant openings to dining events and new

favorite recipes.

60.000+

OPT-IN SUBSCRIBERS

37"

OPEN RATE

100"

SOV OF AN INDIVIDUAL
NEWSLETTER

STANDARD AD

= 300x250 px supplied ad with link
to preferred URL

= $4,000 net

ENHANCED AD

= Native sponsorship of one section
of the newsletter

= 300x250 px supplied ad with link to
preferred URL

= 90-120 words of copy written by G&G to
support the advertiser’s current campaign
(advertiser to supply copy points)

= $5,500 net

SPONSORED EDITION

= G&G editors create a custom newsletter
with a food & drink story dedicated to
the advertiser and its current campaign
(advertiser to supply brand messaging and
copy points)

= 300x250 px supplied ad with link to
preferred URL

= Advertiser links and images included
throughout narrative

= $7000 net

GARDENAGUN

The Skillet

FROM DUR SPONSOR

The Ultimate Florida Seafood Road Trip

L. The South loat a culinaey light on Sunday with the passing ¢
South Carnling chef who came ta prominesce in the 15805 proselytizing Lewcountry
e abowt Osteen -and his increditle influence - bere and hers.

| Wathalie Dupree's Mostering the Artof Southern Cooking (f

already), 50 you'll see exacthy wity the 3uthor was hanared vith

SPONSORED EDITION

(}.\R])}if_\}_{'{il N

The Skillet

Servingl pthe Tt inScunhornFood & Drink

March 15, 2313

The Women Powering
Winston-Salem’s Food Scene

EPONBORED EDITION

From Kilsgy €rame douglnuts i Tis Pete hot ssuce, Winkion-Sebem.
Morth Caroling's tocd contribusans have won woridwide accieim for
Ehemanives. To Fuly ngenciate the city's cuinary scees. though, ok no
BT 1NN 1799 100G UBERON Of 1P ERata, BAKI, BN SAIEAINBUNE
Frusing s mark closer b home, ou Tke'y kncw of Cid Salem's Moradan
‘spion cooktes and sugar cas, o rance, but fhoss ress wo st a smal
aibad resistcss, pioce of the legacy of tho Sngle S0, 10 wmamied

tha charge fr gander squalty shorly after haipiog
mig-oigtaanth cantury. i the 280 years snce,
Ehe ciy's diring ootions meve Ncurished Ihanks 1 B3 corsnued suopen of
berain wadueahy;

On a9 10 Winston-Saker iocay, you can exparience this bounty frsthand
For lunch, miop by Ashisy 57 Virgina Harsssty's Forsyth Bestood Café,
which Fus besn chahing out e shrimp ard hushpgcies for ready Tirty-fve
yuars. Lo, snag @ pru-dinmer cucumoer gimist made with localty datied gin
8 Lymeta Matthows Mupiy's Speing House Fiestaurant & Bar, Then

Fasact ot 10 thes A DisricTs Sneset Potatons Restaurant, co-owmed by
Vivian Joinor and Stepharse Tyson, flor smathered yard Sird and ther
Faressie =8 basto o Wincon-Sasems awootnose you can

Errg I your wn Kachen win Tyson's e pe bakw, Yoo mighe jus g
el inepirad 10 plan a trig 1o sampée tha real thing.

Stephanie Tyson's Sweet Potato Pie

{viad 1 pini
ngreciants
24 wmell et petaics o yookd £ evga]
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TABLE T EDITION

G&G’s digital edition provides readers with in-depth coverage including everything in our print
editions and more. The magazine’s visual splendor jumps off the page and onto readers’ tablets,
with vivid photography and increased functionality that truly bring the magazine to life.
Editorial enhancements include videos, music, and additional content.

CLICKABLE WEB LINK

ONE-PAGE CREATIVE

= Portrait PNG file 1536x2048 px (w x h)

= Appropriate URL for web link (site, social
media page, and streaming video/audio
from your site are permitted; all links open
in app browser)

BERMUDA

TWO-VERTICAL SWIPE (ONE PIECE OF CREATIVE)

TWO-PAGE CREATIVE

Portrait PNG file 3072x2048 px (left to right)
Portrait PNG file 1536x4096 px (up & down)
Appropriate URL for web link (site, social media
page, and streaming video/audio from your site
are permitted; all links open in app browser)
Each link should include prominent call to action

GARDEN&GUN 2020 DIGITAL MEDIA KIT 9



Garden & Gun & ] :
Julep seasan is here! We're counting down the days il the Derby with a

maonthiong celel

3 of this classic Southern cocktail, Toast & .
. and tha many partner bars

Garden & Gun Magazine with Maker's Mark

Have your mint and plant it, too. 52 In preparation for #MintjulepMonth,
we've teamed up with Maker's Mark to incorporate plantable seed paper
within the pages of our April/May isaue. Pick up a copy on newsstands
now and by Derby Day, you'll have fresh mint to tap aff your perfect
julep. Learn more about Mint Julep Month here: hittp://bit. ly/2TInBES

3 i

)

Written by G&G, branded content on
/ GardenandGun.com engages users within the
editorial framework of the site. In conjunction
Mint Julep Month: Bless Your Heart ol Ube O Comment 3 fihare . . . .
with traditional display media, sponsored
content leads to higher click-through rates

and greater engagement.

°Garoen§< Gun Magazine with Maker's Mark oo

BRANDED CONTENT ON GARDENANDGUN.COM

MAKER'S MARK, APRIL 2019 SPONSORSHIP DETAILS

» 100% SOV of display ad units surrounding
Losrn Woce branded content
» Logoincluded
= Drives audience to advertiser’s page
= Advertiser’s handle is included in post
» “Presented by” language

GARIENAA'N

I akip mttrs

Gl st

OPPORTUNITIES INCLUDE

= City guides, recipes, custom articles

= Content collections, video

= Sponsored social media, influencer programs
= Giveaway contests

Maker's
fo Mark

We're halfway through

#MintJulepMonth

and restaurants and bars across
the country are serving their own
specialty juleps for the occasion.

Pricing TBD depending on scope of package

FOR MORE INFORMATION,
PLEASE CONTACT YOUR SALES REPRESENTATIVE OR
ADVERTISING@GARDENANDGUN.COM.

GARDEN&GUN 2020 DIGITAL MEDIA KIT 10



SPONSORED

SOCIAL MEDIA

Written by the G&G editors, the sponsored
social media campaign is dedicated to the
advertiser and its current brand efforts.

OPPORTUNITIES AVAILABLE ACROSS PLATFORMS

= Paid promotional plan to boost engagement

» Posts promoted with “paid partnership” language

= Captions written by G&G editors to support the
advertiser’s current campaign and brand messaging

» Preferred hashtag and handle included

» Photography assets provided by the advertiser

= Opportunity for the post to link directly to the
advertiser’s preferred website

Instagram
. gardenandgun o

facebook

Garden & Gun Magazing
4 i Pl srari s

Brett Podelsky loves dogs o much he founded 2
company just for them. He discovered hame cooking
was the only solution for his own puppy's digestive
55005 and wanled Bvery GWnOr 1ot abie to offer
nced diets, without the tame com
ncled Thc Farmars Oog, & sut

customized for nJ'|ag Each package i
per wmnea:l for your pup and shipped straight to your
door,

@5 Used by cliviadolic and 1,330 others

gardsnandgun
Foazball payolt
b anjoying ou

® @ ® 9

Pinterest

Garden & Gun

B6k manthiy viewers

Garden & Gun & ¢ 619
Step inside G&G I\L\Jduumm's v1[l‘

Hask =I}I¢|é|»h¢=d‘.he-| .‘amd.e . ' Discover
inspiration behind our effice design. See i tos
T we transiated the aesthetic of the Charlotte's
magazing int a creative and - nary
solisborative workspace—complata Wi Cl‘lllndr)
SLSton g -elsmy from SLesindustries: Sccnc

CHAROTTE

Garden & Gun &
Our list of the be:
mascara, perfum

products: ov
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GENERAL GUIDELINES

All materials due five business
days prior to start. Email
newsletter sponsored edition
materials due two weeks prior
to deployment.

* Google Ad Manager is used
to serve all Garden & Gun site
ad units

= No PSA ads are allowed

= No geotargeting

= All rich media ads must have
an alternate GIF/JPEG version
of creative

= Units must launch a new
browser window when clicked

= All third-party tags
should be submitted
containing all necessary
pre-inserted macros

= All Flash files must contain
a blank clickTag command,
and linking URLs should be
listed separately

= Best practice: Provide a
standard image file as backup
for times when the user’s
browser does not support
creative functionality
(e.g, HTML5)

= Emmais used to serve all
newsletter placements

= Email newsletter banner ads
must be static only

» Garden & Gun reserves the right
to terminate any campaign at
the magazine’s discretion

BANNER ADVERTISEMENTS

STANDARD BANNER

PRODUCT DIMENSIONS

= Desktop Leaderboard: 970x250

* Medium Rectangle: 300x250
(also serves mobile and tablet)

= Half-Page Ad: 300x600

= Tablet Leaderboard: 728x90

= Mobile Leaderboard: 320x50

PREMIUM BANNER
PRODUCT DIMENSIONS

= Desktop Leaderboard: 970x400
» Medium Rectangle: 336x280

= Half-Page Ad: 300x1050

= Tablet Leaderboard: 336x280

= Mobile Leaderboard: 320x100

SPECIFICATIONS

= Formats: GIF, Image, HTML5

= 40k max GIF/JPEG; up to 3 loops
with 15 seconds max animation
(loops combined)

= Standard banners should be built
with responsive capabilities

MOBILE SPECIFICATIONS
Your ad is shared across all

platforms in our responsive site.
Rich media units need to support
HTMLD5 or a backup GIF.

= 16k max file size GIF/JPEG

» Host max animation seconds:
10-15 seconds max; GIF animation
or HTML5—no flash

RICH MEDIA

IN-BANNER VIDEO ADS
PRODUGT DIMENSIONS

» Desktop Leaderboard: 970x250

* Medium Rectangle: 300x250
(also serves mobile and tablet)

= Half-Page Ad: 300x600

» Tablet Leaderboard: 728x90

* Mobile Leaderboard: 320x50
(no flash)

SPECIFICATIONS

* In-banner video ads must be
user initiated

= 40k max initial load / 100k
subsequent polite load / 2.2MB max
for file-loaded video

* Max video length: 15 seconds

* Video cannot loop more than
one time and cannot exceed
15 seconds total animation

DIGIHTAL AD SPECIFICATIONS

EMAIL NEWSLETTERS

SPONSORSHIPS
PRODUCT DIMENSIONS

= 300x250
= Click redirect URL

SPECIFICATIONS

= 40k max file size

= NOTE: Third-party impression
and click tracking pixels are

not accepted
= Formats: GIF, JPEG

SPONSORED EDITION
PRODUCT DIMENSIONS

= 300x250

= Click redirect URL

= 2-3 high-resolution photo options
= Talking points

SPECIFICATIONS

= 40k max file size

= NOTE: Third-party impression
and click tracking pixels are
not accepted

THIRD-PARTY ADS (APPLICABLE TO BANNER ADS ONLY)
WE ACCEPT RICH MEDIA ADS FROM THE FOLLOWING VENDORS

= Arrivalist » Eyeblaster

= Atlas = EyeWonder

= Bluestreak » Falk Realtime

= Conversant » Flashtalking

= DoubleClick Rich = Klipmart
Media * MediaMind

PLEASE SEND ALL MATERIALS TO DIGITAL@GARDENANDGUN.COM

* Mediaplex

= Motif

= PointRoll

= Trueffect

= Unicast/Viewpoint
= United Virtualities
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