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OVERVIEW
The Garden & Gun website is a convenient and 
resourceful destination for the G&G reader who is 
searching for authentic stories from the magazine and 
beyond, plus: products, events, and news from G&G. 

1.4 Million+ 
AVERAGE PAGE VIEWS/MONTH

1.08 Million+ 
AVERAGE VISITS/MONTH

821,000+ 
UNIQUE VISITORS/MONTH

1.8
PAGE VIEWS PER VISIT 
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491,000+
FACEBOOK

498,000+ 
INSTAGRAM

112,800+
X

53,700+
PINTEREST

2,700+
TIKTOK

8,800+
YOUTUBE

50,900+
THREADS

1.2 Million +
TOTAL SOCIAL AUDIENCE

Engage with G&G’s dynamic social media audience 
to promote your brand in a targeted, impactful way

SOCIAL MEDIA
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57%    43%
	 MALE	 FEMALE	

A rapidly growing online community looks 
to Garden & Gun for the best of the South, 
be it sporting, gardening, travel, culinary, or 
cultural content. Garden & Gun is relevant no 
matter their age. 

VISITOR DEMOGRAPHICS 

AUDIENCE

18–24

25–34

35–44

45–54

55–64

65+

AGE

DIGITAL
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320x50 px

OPPORTUNITIES
AD UNITS
DESKTOP
970x250 px, 300x600 px,  
and 300x250 px 

TABLET
728x90 px and  
300x250 px 

MOBILE
300x250 px and  
320x50 px 

TOPIC CHANNELS
Food & Drink 
Home & Garden  
Arts & Culture 
Travel 
Music 
Sporting

RUN OF SITE
Position your brand within 
a qualified and highly 
targeted environment.

TOPIC CHANNEL 
ROTATION
Claim a rotation on 
specific content pages 
that aligns with a topic 
relevant to your brand.

HOME PAGE  
TAKE-OVER
Hold exclusive ownership 
of all ad positions on home 
page for one week.

GEO-TARGETING
Align your brand within a 
selected area.

970x250 px

300x250 px

728x90 px

STANDARD ADVERTISING OPPORTUNITIES

GARDENANDGUN.COM 
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OPPORTUNITIES
AD UNITS
DESKTOP
970x400 px, 300x1050 px, 
and 336x280 px 

TABLET
336x280 px and  
320x100 px 

MOBILE
336x280 px and  
320x100 px  

TOPIC CHANNELS
Food & Drink 
Home & Garden  
Arts & Culture 
Travel 
Music 
Sporting

RUN OF SITE
Position your brand within 
a qualified and highly 
targeted environment.

TOPIC CHANNEL 
ROTATION
Claim a rotation on 
specific content pages 
that aligns with a topic 
relevant to your brand.

HOME PAGE  
TAKE-OVER
Hold exclusive ownership 
of all ad positions on home 
page for one week.

GEO-TARGETING
Align your brand within a 
selected area.

PREMIUM ADVERTISING OPPORTUNITIES

970x400 px

300 
x 

1050  
px

970x400 px

320x100 px

336x280 px

GARDENANDGUN.COM 
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ENHANCED EDITION

	� Native sponsorship of one section  
of the newsletter

	� 90–120 words of copy written by 
G&G to support the advertiser’s 
current campaign

	� One (1) clickable hi-res image 

SPONSORED EDITION
	� 200-250 words of copy written by 

G&G to support the advertiser’s 
current campaign

	� One (1) clickable hi-res image

	� Advertiser links and images 
included throughout narrative

TALK OF  TALK OF  
THE SOUTHTHE SOUTH
Written by G&G editors, weekly Talk of the South newsletters 
are opt-in extensions of the magazine, featuring varying original 
content with a fresh perspective on Southern topics.

125K+ 
OPT-IN SUBSCRIBERS 

S P O N S O R E D  E D I T I O N

E N H A N C E D  A D

January 2024
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E N H A N C E D  A D

S P O N S O R E D  E D I T I O N

300x250 px
300x250 px

S P O N S O R E D  E D I T I O N

E N H A N C E D  A D

DUE SOUTHDUE SOUTH
Inspired by Garden & Gun’s love for adventure, “Due South” 
highlights places to travel in the South. Each weekly newsletter 
will have a single focus/theme (ex: The Southern Seven, 
Editor’s Pick,  city guides, etc) while also including editorial 
travel articles and stories from the magazine. 

ENHANCED EDITION

	� Available in all Wednesday 
newsletters (minus fully  
sponsored editions)

	� Mid-page inclusion

	� 90-120 words of copy  
written by G&G to support brand’s 
current campaign (brand to supply 
copy points)

	� One (1) clickable hi-res image 

SPONSORED EDITION
	� Two sponsored editions  

each month

	� 180-200 words of copy  
written by G&G to support brand’s 
current campaign (brand to supply 
copy points)

	� One (1) clickable hi-res image

	� Brand links and images included 
throughout narrative

57K+ 
OPT-IN SUBSCRIBERS 

January 2024
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ENHANCED EDITION
	� Native sponsorship of one section  

of the newsletter

	� One (1) clickable hi-res image

	� 90–120 words of copy written by 
G&G to support the advertiser’s 
current campaign (advertiser to 
supply copy points) 

SPONSORED EDITION

	� 200-250 words of copy written by 
G&G to support the advertiser’s 
current campaign (advertiser to 
supply copy points)

	� One (1) clickable hi-res image

	� Advertiser links and images 
included throughout narrative

THE SKILLETTHE SKILLET
Written by G&G editors, The Skillet is a weekly newsletter 
dedicated to all things Southern food and drink, from seasonal 
ingredients and restaurant openings to dining events and new 
favorite recipes.

87K+ 
OPT-IN SUBSCRIBERS

E N H A N C E D  A D

S P O N S O R E D  E D I T I O N

January 2024
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T W O -V E RT I C A L  S W I P E  ( O N E  P I E C E  O F  C R E AT I V E )

TABLET EDITION
G&G’s digital edition is a beautiful translation of each print issue accompanied by bonus digital content. 
With vivid photography and increased functionality, the magazine’s visual splendor jumps off the page 

and onto tablet screens, paired with editorial enhancements such as videos, music, and more.

ONE-PAGE CREATIVE
	� Portrait PNG file 1536x2048 px (w x h)
	� Appropriate URL for web link (site, social 

media page, and streaming video/audio 
from your site are permitted; all links open 
in app browser)

TWO-PAGE CREATIVE
	� Portrait PNG file 3072x2048 px (left to right) 
	� Portrait PNG file 1536x4096 px (up & down)
	� �Appropriate URL for web link (site, social media 

page, and streaming video/audio from your site 
are permitted; all links open in app browser)
	� Each link should include prominent call to action

C L I C K A B L E  W E B  L I N K
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Written by G&G, branded content on 
GardenandGun.com engages with users 
via the editorial framework of the site. In 
conjunction with traditional display media, 
sponsored content leads to higher click-
through rates and greater engagement.

SPONSORSHIP DETAILS
	� 100% SOV of display ad units surrounding  

branded content
	� Logo included
	� Drives audience to advertiser’s page 
	� Advertiser’s handle is included in post
	� “Presented by” language 

OPPORTUNITIES INCLUDE
	� City guides, recipes, custom articles
	� Content collections, video
	� Sponsored social media, influencer programs
	� Giveaway contests 

Pricing TBD depending on scope of package

BRANDED 
CONTENT

B R A N D E D  C O N T E N T,  R A L P H  L A U R E N  +  D I L L A R D ’ S ,  
FAT H E R ’ S  DAY  2 0 2 2

FOR MORE INFORMATION,  
PLEASE CONTACT YOUR SALES REPRESENTATIVE OR  
ADVERTISING@GARDENANDGUN.COM.
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D I G I T A L  B R A N D E D  C O N T E N T

SPONSORED SPONSORED 
SOCIAL MEDIASOCIAL MEDIA
Written by the G&G editors, the sponsored  
social media campaign is dedicated to the 
advertiser and promoting its digital article on 
GardenandGun.com.  

OPPORTUNITIES AVAILABLE ACROSS PLATFORMS
	� Paid promotional plan to boost engagement

	� Posts promoted with “paid partnership” language

	� Captions written by G&G editors to support  
the advertiser’s current campaign and brand 
messaging

	� Preferred hashtags and handles included

	� Geo-targeting to key markets

	� Image assets and copy points provided by the 
advertiser

	� Opportunity for the post to link directly to the 
advertiser’s preferred website

	� Campaigns include posts on Instagram (in-feed + 
Story), Facebook, and Twitter

TOTAL SOCIAL AUDIENCE 

1.2+ MILLION 

January 2024
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BANNER ADVERTISEMENTS

STANDARD BANNER  
PRODUCT DIMENSIONS
	� Desktop Leaderboard: 970x250
	� �Medium Rectangle: 300x250  

(also serves mobile and tablet)
	� Half-Page Ad: 300x600
	� Tablet Leaderboard: 728x90
	� Mobile Leaderboard: 320x50 

PREMIUM BANNER  
PRODUCT DIMENSIONS
	� Desktop Leaderboard: 970x400
	� �Medium Rectangle: 336x280
	� Half-Page Ad: 300x1050
	� Tablet Leaderboard: 336x280
	� Mobile Leaderboard: 320x100 

SPECIFICATIONS
	� Formats: GIF, Image, HTML5, Max 

file sizes of 1MG/RGB format
	� Video: 40k max initial load / 100k 

subsequent polite load / 2.2MB 
max for file-loaded video
	� Max video length: 15 seconds
	� Video cannot loop more than 

one time and cannot exceed 15 
seconds total animation 

EMAIL NEWSLETTERS

ENHANCED SKILLET, TALK OF THE SOUTH 
AND DUE SOUTH SPECIFICATIONS
	� 2-3 hi-res images (mix of horizontal 

and vertical) with brief captions + 
credits (if needed)*
	� 2-3 talking points with a call-to-

action and URL 

SPONSORED SKILLET, TALK OF THE 
SOUTH AND DUE SOUTH SPECIFICATIONS
	� 4-6 hi-res images (mix of horizontal 

and vertical) with brief captions + 
credits (if needed)*
	� 3-5 talking points with call-to-action 

and URL(s)

 

DIGITAL AD SPECIFICATIONS
SOCIAL MEDIA SPONSORSHIP

SPECIFICATIONS
	� 2-3 talking points with a call-to-

action and a URL
	� 6-10 hi-res images (mix of 

horizontal and vertical) with brief 
captions + credits (if needed)* 
	� Brand handles and hashtags
	� Facebook/Instagram partnership 

approval

DIGITAL BRANDED CONTENT

SPECIFICATIONS
	� Overall theme/pillar to focus on

	� Copy points, key brand messaging, 
contact(s) for interviews

	� Suggested POIs to highlight and 
URLs (if applicable)
	� 10+ hi-res images (mix of horizontal 

and vertical) with brief captions + 
credits (if needed)* 

	� Call-to-action, URL(s), brand logo, 
and KPIs

	� 100% SOV Banner ads with URLs 
or tags

	� Social media handles, hashtags and 
Facebook/Instagram partnership 
approval

	� Preferred way G&G to handle 
negative feedback on platforms (if 
applicable)

	� Main point of contact for approvals

	� Emails to include with newsletter 
deployment

SOCIAL MEDIA FORMEMAIL NEWSLETTER FORM DBC MATERIALS FORM

Note: Talking points for The Skillet newsletter 
must include a recipe or food/drink-related 
content

Note: Images submitted for sponsored social 
media and email newsletters must be hi-res, 
professional shots and may not have any filters 
or text overlay

BANNER ADS FORM
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https://wce4l45kq2a.typeform.com/sponsoredsocial
https://docs.google.com/forms/d/e/1FAIpQLSfhTehkpkLAumwHlKHI-gogCv6jTNYI7HVG4uNt0dSQ1p78nA/viewform
https://wce4l45kq2a.typeform.com/newsletter
https://wce4l45kq2a.typeform.com/digbrandcontent
https://docs.google.com/forms/d/e/1FAIpQLSfhTehkpkLAumwHlKHI-gogCv6jTNYI7HVG4uNt0dSQ1p78nA/viewform
https://wce4l45kq2a.typeform.com/bannerads

